
7 Business District: 

Comoetition Tire West 
and Motorsports Market- 
■ ing are separate racing-re¬ 
lated businesses. Competition Tire 
West is the distribution center fbr the 
Goodyear racing tires throughout the 
Midwest — from small tracks to the 
Detroit Grand Prix. The tires are made 
in Akron. 


Motorsports Marketing is a Penske 
enterprise which produces and mer¬ 
chandises racing-related items such 
as T-shirts, hats, visors, etc. it is the 


only authorized licensed producer of 
merchandise for Rusty Wallace. Bob¬ 
by Rahal. Miller Racing, Emerson Fit¬ 
tipaldi, Al Unser Jr. and Penske Rac¬ 
ing. It also handles nine showcars for 
Miller and Marlboro racing. In the 
back of the building is penske Resto¬ 
ration, which restores Penske race 
cars to exact specifications and 


details. 


Continued from D-5 

City 


tM A Residential: 

I ■ MIS, being a privately held corpora- 

■ _ tion. won t give out the exact population 

■ ■ figures, but by adding up seating capac¬ 
ity and estimating infield capacity, it s accepted that 
125,000-plus attended the Miller Genuine Draft 400 stock 


car race in June and that over 60,000 (including 10,000 of 
Roger Penske s best friends from Detroit Diesel) will be at 
the track to watch Sunday s Marlbor n 500. When the mam 


grandstand was first built, it'held anestimated 20,000, but 
as MIS has added on to the main grandstand and added 
more stands In turns 1 and 4, seating capacity grew to 
nearly 90,000. Included in that are sections of temporary 
seating formerly used at Cleveland, a race which Penske 
Speedways at one time promoted. When a new section of 
stands goes up, the temporary bleachers are pushed fur¬ 
ther into turn 4. Some bleachers which have been re¬ 
placed are now at Napoleon, Columbia, Onsted and Sand 
Creek high schools. 


Source: https://www.industrydocuments.ucsf.edu/docs/plgn0004 
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